85 (Jan.2003) 77




78

(7]

(LCA)

(5]

[6]

[r 2

[3 4]



(8] 1

LA Rl B L

%t Design Produce ¥ it

L3
[(E L ET TS 1

Ki‘ltﬂ*ﬁ ]
3

= LT

e Market 1 4§

— LR E L
= R B SR

[9]

85

(Jan.2003) 79



80

[10]

Sheth, Newman

and Gross

(1]

[12 13]

[14]

[15]

[16]



0.98
3.1

0.7279

32

[17]

0.8176

85 (Jan.2003) 81

SPSS

Cronbach’s o

(18] Cronbach’s o 0.70

(Principal Component)
(Eigenvalue)
(Common Factor)
71.4%
1
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1
1 3.512 10.976
2 3.029 9.464
3 2.979 9.309
4 2.582 8.069
5 2.533 7.916
6 2.421 7.566
7 2.106 6.582
8 1.898 5.932
9 1.796 5.611
3.2
28 (Eigenvalue)
1 (Common Factor)
61.1%
2
1 3.858 13.778
2 3.669 13.102
3 3440 12.285
4 3188 11.387
5 2.964 10.585
3.3
ANOVA T
T a=0.05
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T
T
0.043
0.031
( 5)

(%) 5.6% 5.6% 16.7% 50.0% 22.2%
(%) 7.1% 19.0% 21.4% 21.4% 31.0%
(%) 5.6% 16.7% 44.4% 27.8% 5.6%
(%) 4.8% 38.1% 14.3% 28.6% 14.3%
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4 72.2%)
( 52.4%>
26.1%) 5
(44.4%)
3.4
6
P
0.05
0.021
0.045
8)
7
(%) 20.0% 80.0%
(%) 12.5% 87.5%
(%) 11.1% 48.1% 40.7%
(%) 20.0% 80.0%
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3.5

(%) 20.0% 40.0% 20.0% 20.0%
87.5% 12.5%
22.2% 51.9% 11.1% 14.8%
(%) 20.0% 15.0% 10.0% 40.0% 15.0%
7
8
55%
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32MB 64MB 6GB
USB USB USB USB
M
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3. MP3

10 ()
. Diamond
4600 4880 229.95
AAA AAA AA
32MB 32MB 64MB
USB
M
90.2x66.2x18mm |88x66x17mm 93x65x15mm
MP3
Nomad Jukebox
4.2
1. MP3
MP3
2. MP3 MP3
MP3 CD

MP3



85 (Jan.2003) 91

4. MP3

5. MP3

USB

6.MP3

5.1



92

4. USB

7. AAA

AAA

USB

MP3

FM

3D Model

USB



85 (Jan.2003) 93

FM




94

4.USB




85 (Jan.2003) 95

USB

( 500Kbps 250Kbps)

Windows 98 Windows Me 2000 XP
32 64 128 256MB

AAA






5.4

12

11

85 (Jan.2003) 97




98

20

11

20




85 (Jan.2003)

99

11

1~5(
12

12

4.22

4.37

4.52

4.37

3.78

3.96

3.89

4.12

4.37

12



100

MP3



85 (Jan.2003) 101

1. 83

94 86
3.Kusz, J. P, The Design Principles of Environmental Stewardship,
pp-2~10 1994
4.Tillman, A. M., Baumann, H., Ekvall, T. and Rydberg, T., Choice of system
Boundaries in Life-cycle Assessment, J. of Cleaner Production, 12, 1, pp.21~30,

1994

84

6.Hanna, J. G., A Typology of Consumer Needs, In Research of Marketing, 3,
pp-83~104, 1980



102

7.Westbrook, R. A., Product/Consumption-Based Affective Responses and

Postpurchase Processes, Journal of Marketing Research, 24, pp.258~270, 1987

August.
8. 84
9.Borsboom, T. pp.2~11, 1992.6
10. -

87
11.Sheth, J. N., Newman, B. I. and Gross, B. L., Consumption Values and Market
Choice, Concinnaati, Ohio: South Western Publishing Co. pp.3~79, 1991.
12. —
pp.61~62 86
13. 86
86

14.Goedkoop, M., Life-cycle Analysis for Designers, European Design Center, Ltd.,
Eindhoven, 1994

15.
87
16.
82
17.
81
18. SPSS For Windows (

) 84





